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hello,

N short... we're passionate about
creating iInnovative & beautiful solutions
for our clients, moving a brand from
being a grey nue to wow!

and keeping in mind ever changing
transtormations in both print and digital.
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V-HUB

design agency

CLIENT / ROLEX & EVIAN

THE EVIAN CHAMPIONSHIP szs\%ﬁ’“ 2

FOR A BETTER TOMORROW | po¥y

DESCRIPTION
A BRAND CREATED WITH AN AWARD

The luxury logo that was created represents the values shared by
the women’s major and the watchmaker - excellence, generosity,
continuity and inspiration. The international prize shines a light
on the commitment of individuals and organisations linked to
women’s golf, who defend a cause and implement actions that

improve and reinvent the future.

/ international award brand




The “envoleé” illustration has been designed as a symbol of The Evian Championship Prize’s ambition:
to give gold celebrities or moral persons’ initiatives enough resources and invitation to emerge and rise in order to make tomorrow better.



THE EVIAN
CHAMPIONSHIP PRIZE
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FOR A BETTER
TOMORROW
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THE EVIAN CHAMPIONSHIP PRIZE \/

FOR A BETTER TOMORROW
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FOR A BETTER TOMORROW
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Dear Mr. Smith,

ligula, sit amet sagittis enim ligula g
id nisi porttitor mattis. In tortor ante, ultri

tempus non massa. Vivs

Donec malesuada orci vitae nulla
Quisque accumsan ia agna sit amet frin Maecena:

consequat, magna eget tin

aute irure dolor in reprehende
cillum dolore eu fugiat nulla pariatur. Excepteur sint occ
cupidatat non proident, sunt in culpa qui officia deserunt mollit
ut perspiciatis unde

cusantium doloremgue laudantium.

Sincerily,

Allen Carter

HOLEX

ALLEN CARTER
















EALTH MANAGEMENT (SW.

HOTTINGER

DESCRIPTION
FULL VISUAL RE-BRA

THE COMPANY

Design evolution fo 0-year old family busi the wealth management

sector. A touc ity combined with th of an established business.
/ brand ent

/ co aterial

/

rection
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for the future
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Your partner
for the future

of your assets

OUR STRENGTHS

En(lei:endcance, pragmatic approach and unparallelec
reac i

atrepreneurship
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V-HUB

design agency

CLIENT / A TOP LUX Y WINE ESTATE (SOUTH AFRICA)




HAND DRAWN LOGO
FOR EXCLUSIVE
WINE LABEL

LANZERI HOTEL LANZERAC

& BPA HOTEL & SPA
ARG Est. 16 92, Since 1 6 9 2
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V-HUB

design agency

CLIENT / START-UP IN SUSTAINABLE RETAIL FOOD (FRANCE)

OEWe.

DESCRIPTION
ART DIRECTION AND BRAND MANAGEMENT

Brand development for this up and coming seaweed brand.
A minimalist vibrant direction targetting a younger market

with a passion for all things healthy and natural.

/ brand development
/ packaging design
/ marketing material

[ website design
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youth
PURE HIMANTHALIA

energy
PURE DULSE

immunity
PURE CHONDRUS
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detox
PURE KOMBU
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V-HUB

design agency

DESCRIPTION
ART & MARKETING DIRECTION FOR THE BRAND

Client came to us to develop the brand and create a visual marketing direction
that will attract their customer attention.

/ brand development
| corporate materia

/ marke




SOYULARUS

We Are Our Technology

smart
energy solutions



SOULARUS U

SULARUS SULARUS










ALL-IN-ONE
HOT WATER

& ELECTRICITY
SOLUTION

ALL-IN-ONE
HOT WATER &
ELECTRICITY
SOLUTION
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V-HUB

design agency

CLIENT / CREATIVE RETAIL FOOD BRAND (THE NETHERLANDS)

foin

THE TASTE U MAKERS

DESCRIPTION
DEVELOPING A VALUE-ADDED RETAIL BRAND FOR
THE MARKETING OF ONIONS, GARLIC, AND GINGER.

FAIA FOOD’s mission is to create innovative taste concepts in
which health, vitality, taste, and convenience inspire consumers to

embark on exciting culinary adventures.

/ brand development

/ marketing material

/ packaging
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V-HUB

design agency

CLIENT / TOP ROOIBOS EXPORT COMPANY (SOUTH AFRICA)

DESCRIPTION
ART DIRECTION AND BRAND MANAGEMENT

A brand must be authentic, and there must be a clear and inspirational story behind it.

Brand development for this top 3 rooibos exporting company to create

a brand for their overseas markets that talks of their values, like authenticity.

/ brand development
/ corporate material

/ retail packaging

/ marketing material

/ website development
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AFRICAN DAWN

ROOIBOS

AFRICAN DAWN"
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RO0IBOS PN [ =



AFR

CAN DAWN"
2 estate

ROQOIBOS

AFRICAN DAWN
& estate

AFRICAN DAWN'

estate

ROOIBOS

AFRICAN DAWN estate

Best regards
Jacques Costzen :* Genernl Manager

AFR@N DAWN ™ | T (oa1) 982 Bass F (o) o2 755

estate jacaues@africandawn com waw africandawn com

ROOIBOS | P Baa

@of rooibos?

AFRICAN DAWN"
%‘ estate

ROOIBOS

ate
RCQIBOS

AFRICAN DAWN'
estate

ROOIBOS

Jatques Costsve
Banaging Diector

T sy (o ol Bys € o7 (33 00 dagy
¥ o7 {031 98 7345
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FRICAN DAWN’ AFRICAN DAWN
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The B@éfﬂ{e_Rooibos
- Company strives to
educate and uplift the
- workers on the estate

U AFRIC

AN DAWN estate
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W TO MAKE THE PERFECT
CUP:
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NEWS & NEWEST

NEWEST:
THE FLAGSHIP OF THE AFRICAH DAWN RANGE.






V-HUB

design agency

CLIENT / GLOBAL FURNITURE BRAND (THE NETHERLANDS)

DESCRIPTION
MARKETING CAMPAIGN

New campaign produced to bring out the company slogan:
“Feeling at home in your interior!
Furniture that suits your taste and your way of life.

Lets you live the way you want!”

/ creative direction and creation of marketing material
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Lorem ipsum dolor sit amet, consectetur adipiscing elit.
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DESCRIPTION

DIRECTION AND BRAND MANAGEMEN
4 s . -

/ retail packaging

/ marketing material
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THE STORY.OF

CONTROLLERS CONDUCT STRINGENT TESTS, RIGHT UP T0 THE

W THE FERTIE W i L mmmu;ﬂtmﬁwfﬂ‘ i mmmmm
GROWING PINEAPPLES FOR MANY VEARS. FROM MERE. . gyyerror pINEAPPLES, ALONG WITH THE MOST EXCITING F PIRECTR) DM, PRAGRAN

BONSWEET BRINGS YOU PINEAPPLES LIKE NO OTHER....
RANGING FROM OUR MAINSTREAM RETAIL LINE BONSWEET
BLETO mmmmm

| OUR PINEAPPLES CATER FOR EVERY NEED!

OF THE SUPPLY LINE BEING MANAGED CLOSELY BY FRESH
FPRODUCE PROFESSIONALS IN COSTA RICA AND EUROPE. FROM

! -Jﬂwumm
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V-HUB

design agency | _ .I-'

CLIENT [/ PRODUCE EXPORT COMPANY (WORLD WIDE)

TY/5e§|Cool Fresh

DESCRIPTION
ART DIRECTION AND BRAND MANAGEMENT

Simplicity, Relevance, Timelessness

/ brand development
/ corporate material
/ retail packaging

/ marketing material
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LET’S TALK!

&k 3o CoolFresh
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CoolFresh

ESPARA

ofe g Cool Fresh
&b i Cool Fresh

&b 2o~ Cool Fresh

(A EHEN
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Paco Sefrano
Director Comarclal - Masuging Director

teléfono: « 3961 495 71
faa: M6 0T 165
minil: 34620 204173
soper  pacaserrancidil
maketingdcciiiehisan.com
wenn




Cool Fresh

Cool Fresh VRAGENLleT

s

[T Sa——

B

e 3 o bt |
B Dottt § - P ot

Frre '
[T '

& Cool Fresh

A Cc_)_ole resh

(Slﬁiﬂﬂib

2018
. . CALENDER
EXOTICS

e @® o s o o o o & ° 8 8 0O O

rr—
G B ———— e
b= —
e S e —_— P—
=
e . sIFS(e
P =
ey
b= - — —
{; Lo )
o= 1=
e ——
e — —
et -
Qe m—
- me=
orem | mam
@ === L. — .
prputtm




>0=

e

AV .ﬁ;;.,ﬁ.mﬁ,_ﬂ-
R

LR
RRATRINRR

OOLFRESH. NE

SERVICES

7 111, INFO@C

o
PLANET INSPIRED
PRODUCTS

= Cool Fresh

—
@5
2

SALES

G

&
Cool Fresh

<g CALL OUR

PLEAS

GLOBAL
NETWORK







» Arctic Ocean

North America’ S “?,-:'-'-""'.kf" J\,’
‘e o o Q:'

¢ B W U At

@ 7‘J / Ocean i 2 ‘»L > o

P ~ @ | ‘__\4 e ‘;‘_ <;§‘
e 5 WIS ; 5
JEG ,‘ ;So:? \ % :- ég AFI‘ 0& & ,‘

; N A5
merica A i - S

- ]
o - '-‘ ': B | ‘2 \/ < >
A AU{?WGEIG =

\\ e ’ | Indian Ocean {)ﬁ‘@@’

Pacific
Ocean

AAA

Pacific Ocean

i3

>
72
g

Reg

A~



/' EH 'MuEH -.

CHAGING




ol Fresh

S ELE BRI




o rﬁ»gc TING
AF R";gﬁﬂ
A '-u..;: h & Tﬁ_i_ !I‘_

AND BRAND MANAGEMENT
gLy '
i |

ment

iterial

erial



\ 4
CONNECTING
F R E S H FRESH FRUIT FROM COOL GROWERS

WE SAY YES

FULL CIRCLE SERVICE

B FOR BRANDING

ALWAYS COOL. ALWAYS FRESH

THE PROMISE AND THE PROOF

9 O ® <

FRESH CLIENT FULL CIRCLE GLOBAL SERVICE
PRODUCE SATISFACTION SERVICES NETWORK WITH A SMILE

THE LINE ARE OPEN
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International BV
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International BY
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- V-HUB e ah L
design agency g =

DESCRIPTION -~ = ~ = =& -
ART DIRECTION AND BRAND DEVELOPMENT

/ brand development

|/ corporate material -
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Member of PPF Group
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Member of PPF Group

State-of-the-art

ate-of-the-art in Logistics ¢
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in Logistics

development

G ‘ ' State-of-the-art in Logistics development




V-HUB

design agency

CLIENT / CORPORATE BOOK

CoolFresh

International BV

DESCRIPTION
ART DIRECTION AND DESIGN

A corporate book design visualising the vision of the company to their clients.

/ book design & layout







FUN

MEXIC ARRIBA!

S TACO’S, ENCHILLADO’S AND NACHOS? |

FORGET MAIN COURSE AND MOVE ONTO DESERT.
Cool Fresh International's Mexican activities are booming.

WE H ANDI. from grapes, limes
and grapefruits, fo
EVERVTHING = &
AVOCADOS. B

OUR MEXICAN OPERATION IS PROUDLY LOCAL

We work closely with government agencies and local Aﬂm
partners, and developed a ground-breaking model fo T
manage the exporf of this delicious basket of fruifs. K9 BA L§-



CHALLENGING

WE LOVE
A GOOD

CHALLENGE




Costa Rica is famous for its pineapples.
The same pineapples that we produce and
export every day of the year.

But if you can’t travel to a Costa Rican

beach to sip on a Pina Colada, just try one

of our pineapples.

And let your imagination take you to the
sexy beaches of Playa Dominical, Playa
Montezuma or Playa Tamarindo.

JHendly
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Chere are 9 million
 bicycles in Beijing.

But that’s no match for the amonnt
of fresh produce we export from the
most populous comntry in the world
each year — everything from garlic
and ginger, apples and pears; fo
chestmuts & honey pomelo’s.

'




NO NONSENSE,
DIRECT AND
SIS TANNASRYEE

We dared to adopt ethicol rading policies at a time when the
phiiase “tthical Troding™ was barely even fashionable,
No nonsense, drect and sustainable. That's the Cool Fresh way.

nonsense, arect and sus
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we embrace diverse
populations with
one goal in mind:
to make a difference

g



V-HUB

design agency

CLIENT / FREEDOM FRUIT (THE NETHERLANDS

~ ’\
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DESCRIPTION
ART DIRECTION AND BRAND MANAGEMENT

In response to market demand for a more socially-oriented fruit
business, we created the Freedom Fruit brand for a fresh produce

company, Cool Fresh, in The Netherlands.

Cool Fresh brings freedom to those at the bottom of the pyramid -
freedom from poverty, freedom from social inequality, freedom from
illiteracy. The brand must be authentic, and there must be a clear and
inspirational story behind it. We created the brand for the client and

placed it on the export market within weeks.

It was a great success for Cool Fresh, and ultimately was packed by

emerging growers in 11 countries.

/ brand development
/ corporate material

/ retail packaging
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THE ORGINIAL

FREEDOM

CLASSIQUE

XK

FREEDM ¥ ¢

CLASSIQUE

THE ORGINAL

THE ORGINAL

=t FREEDOM
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THE ORGINAL {' - ’hk CLASSIQUE
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V-HUB

design agency

CLIENT / STARS IN THEIR EYES (THE NETHERLANDS)

DESCRIPTION
ART DIRECTION AND BRAND MANAGEMENT

The brief was simple:
With the eyes of the world on South Africa in 2010 for the duration of the tournament,

we would bring together the Netherlands’ outstanding football culture and those local kids’ passion for the sport.

The project’s initial aim was to train 120 community coaches in 40 villages according to a model
called Football for Development. By 2014, we had trained 924 coaches from 243 villages.

Even now, the legacy lives on...

/ brand development
/ corporate material
/ retail packaging

/ marketing material

Giving them a [ife filled with possibilities



* only these variations of the logo can be used

* when used on background of any kind
the white outline around yellow
must be visible.

min 9.0 mm

Giving them a life filled with possibilities
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Giving +Le.m a life filled with possibilities
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Wi o ok snteerie van Stars b i o Een voetbalproject dat
Ve £t sareldf 5
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Giving them a [ife flled with possibilitias
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Reis Nederlandse Coackes |
naar Zuid-Afvika

n cameraploegen van RTV

Sportgala de Bataven P

De Bataven heeft zijn jaarlijkse sportgala g
de sportman en het sportteam van het jaar ¢
Het thema van deze avond was Afrika

Niek Verhoeven is namens de Bataven na
Tijdens het gala vertelde hij over zijn reis
en over de gemeenschap Hawston
waar de Bataven aan “gelwind”
is. Hij kwam tevens mel een
leuk initiatief want op de
website van de Bataven kan
men biedingen doén op

Rijnmond en Mambapoint.tv me

den zijn terug le zien via de volgende links:

gebruikt wordt tijdens het
WK Voetbal. Ook kan men

gesigneerd shirt van het

the Stars in their Eye
munity coaches (all ra
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V-HUB

design agency

CLIENT / BALLS-N-BOOKS (SOUTH AFRICA)

S
Lis g 500‘

ESTABLISHED
Y2016+

DESCRIPTION

ART DIRECTION AND BRAND MANAGEMENT
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The Balls-n-Books Foundation connects Dutch organisa-
tions, entrepreneurs and individuals with small-scale

projects in South Africa.

They embrace diverse populations with one goal in mind:
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to make a difference in the lives of underprivileged people.
Passionate, transparent and honest, but also just plain

normal!

/ brand development

/ marketing material
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V-HUB

design agency

CLIENT [/ COOL FRESH CSR (THE NETHERLANDS)

DESCRIPTION
ART DIRECTION AND BRAND MANAGEMENT

~
e

Be passionate!

To maintain the success of a brand in the long term is incredibly
difficult without passion. The passion that Cool Fresh brought
into their CSR projects greatly inspire people and sponsors to

become involved in their drive.

/ brand development
| corporate material

/ retail packaging

/ marketing material

[ website development
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V-HUB

design agency

CLIENT / WMO (GENEVA)

WORLD

METEOROLOGICAL

ORGANIZATION
DESCRIPTION

INFOGRAPHIC

WMO contributions to UNFCCC processes

in print and digital interactive format

' Jh g-ra~phic design ’ - ‘-

N 777



WMO CONTRIBUTIONS
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WEATHER C

IROLOGICAL
ORGANIZATION

'WMO GENDER ACTION PLAN

CLIMATE RATIONALE

SECTORAL CLIMATE SERVICES,

CLIMATE RATIONALE

WMO CONTRIBUTIONS
TO UNFCCC PROCESSES

UNITED NATIONS FRAMEWORK CONVENTION ON CLIMATE CHANGE (UNFCCC)

WMO CONTRIBUTIONS
TO UNFCCC PROCESSES

URITED HATIONS FRAMEWORK 0 4 CLIMATE CHANGE (U

AU TR R

1AL WO, B, R
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styles to fit your

presentation material,

o communicate the

brand image of your company,
Droduct, services or your project.

g















[ b



to convey a message

or information visually,
combining multi-discipline
of design media.

g




V-HUB

design agency

CLIENT / WMO (GENEVA)

WORLD
METEOROLOGICAL
ORGANIZATION

EXPO & EVENTS

/[ infographic

/ banner design

/ digital & print version

N 77



WMO CONTRIBUTIONS
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V-HUB

design agency

EXPO & EVENTS
/ brand roll-out in brochure, flyers & leaflets
/ stand, banner & backdrop design

/ marketing material







ALL-IN-ONE
HOT WATER

& ELECTRICITY
SOLUTION

ALL-IN-ONE
HOT WATER &
ELECTRICITY
SOLUTION




‘. ": i }ﬁ iy ‘ ‘
o f )

10@%.1&5"
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- smart
u energy solutions

Saving the planet = saving you money



V-HUB

design agency

CLIENT / CREATIVE RETAIL FOOD BRAND (THE NETHERLANDS)

foin

THE TASTE U MAKERS

EXPO & EXHIBITION

/ brand roll-out into leaflets & hand-outs
/ stand design

/ digital & print marketing material
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V-HUB
design agency

CLIENT / TOP ROOIBOS EXPORT COMPANY (SOUTH AFRICA)

AFRICAN DAWN estate

EXPO & EXHIBITION
/ brand roll-out into leaflets & hand-outs
/ banner designs

/ digital & print marketing material




W TO MAKE THE PERFECT
CUP:

A Dal

HO!

NEWS & NEWEST

NEWEST:
THE FLAGSHIP OF THE AFRICAH DAWN RANGE.
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V-HUB

design agency | _

CLIENT [/ PRODUCE EXPORT COMPANY (WORLD WIDE)

TY/5e§|Cool Fresh

EXPO & EVENTS

/ brand roll-out in brochure, flyers, leaflets & hand-outs
/ stand, banner & backdrop design
/ digital & print marketing material




/' EH 'MuEH -.

CHAGING




ol Fresh

S ELE BRI
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CoolFresh

International BV

Cool F"_r'eS

International BY

it * CoolFresh

({oo®e:
o CONNECTING FRESH

FRESH FRuIT FROM coOL GROWERS
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5 .V-HUB :
design age_n__cy :

TRH OGEGROUF OF.CO

‘State-of-the-artin

[ brand roll-out in brochure, flyers, leaflets & hajndmuté

e

/ stand, banner & backdrop design
digital & print marketing material
/ digital & prin marketin r

= e






Member of PPF Group

State-of-the-art

ate-of-the-art in Logistics ¢

yt

S

in Logistics

development

G ‘ ' State-of-the-art in Logistics development




V-HUB

design agency

CLIENT / STARS IN THEIR EYES (THE NETHERLANDS)

EXPO & EVENTS

/ brand roll-out in brochure, flyers & leaflets
/ banner & backdrop design

/ digital & print marketing material

Giving them a [ife filled with possibilities



Wi o ok snteerie van Stars b i o Een voetbalproject dat
Ve £t sareldf 5
i Jv wereld verandert...

Giving them a [ife flled with possibilitias

i’

'

Giving, them » [ife flled =
R S




Reis Nederlandse Coackes |
naar Zuid-Afvika

n cameraploegen van RTV

Sportgala de Bataven P

De Bataven heeft zijn jaarlijkse sportgala g
de sportman en het sportteam van het jaar ¢
Het thema van deze avond was Afrika

Niek Verhoeven is namens de Bataven na
Tijdens het gala vertelde hij over zijn reis
en over de gemeenschap Hawston
waar de Bataven aan “gelwind”
is. Hij kwam tevens mel een
leuk initiatief want op de
website van de Bataven kan
men biedingen doén op

Rijnmond en Mambapoint.tv me

den zijn terug le zien via de volgende links:

gebruikt wordt tijdens het
WK Voetbal. Ook kan men

gesigneerd shirt van het

the Stars in their Eye
munity coaches (all ra
RWor|dCoach program,pre
lotb velopment’ pr

6 South Afrf

¥
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EASTERN CAPE (4
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TENG AND TSWANE {11
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various

illustration styles,

for getling your 1deas over from
storytelling, infrographics to
step by step and advertising...

g







TRADITIONAL MAIL IS ADDRESSED
WITH THE RECIFIENT'S NAME.
STREET ADDRESS. CITY. STATE OR
PROVINCE. AND AREA CODE

FOR EXAMPLE. IT WILL USUALLY
LOOK SOMETHING LIKE THIS:

ELAN M. CASAROSA
202 CEDAR LANE
BELLYILLE, 7650
CAFPETOWN

TRADITIONAL MAIL IN A SEALED
ENVELOPE OR PACKAGE 1S
DELIVERED TO A HOME OR POST
OFFICE BOX BY MAIL CARRIER

TRADITIONAL MAIL DELIVERY
COULD TAKE ANYWHERE
BETWEEN A COUPLE OF DAYS. TO
A COUPLE OF WEEKS,

DEPENDING ON WHERE IT'S BEEN
SENT.

EMAIL ADDRESSES ARE ALWAYS
WRITTEN IN STANDARD FORMAT,
BUT THEY LOOK QUITE DIFFERENT
FROM TRADITIONAL MAIL

AN EMAIL ADDRESS INCLUDES A
USERNAME:. THE @ (AT) SYMBOL.
AND THE EMAIL PROVIDER'S
DOMAIN

USERNAMES OFTEN INCLUDE
NUMBERS AND SHORTENED
VERSIONS OF A NAME TO CREATE
AN UNIQUE EMAIL ADDRESS. AND
WILL USUALLY LOOK SOMETHING
LIKE THIS

EMCASAROSABI®@GMAIL.COM

EMAIL IS DELIVERED
ELECTROMICALLY ACROSS THE
INTERNET. IT 1S RECEIVED BY THE
INBOX OF AN EMAIL SERVICE
PROVIDER LIKE GMAIL. YAHOO OR
QUTLOOK.

EMAIL IS DELIVERED INSTANTLY.
OR USUALLY WITHIM A FEW
MINUTES

INFO GIVEN
IN SCENARIO

-

WHAT IS THE
PROBLEM?

WHAT SHOULD
1 INVESTIGATE?

WHAT SHOULD THE
FINAL PRODUCT BE?

POSSIBLE

SUB-TOPICS

SUB-TOPIC 1

SUB-TOPIC 2

SUB-TOPIC 3

ANALYSIS

SCOPE?

INFORMATION?

DOABLE

POOR ERGONOMICS

DECISION

DECISION

HEADPHONES | SPEAKERS

MICROPHONE

CELL PHONE

WIRELESS KEYBOARD

WIFI

@0 @®
z
0@ @

o
o

us|

S

use

W

ETHERNET

o@e - °
vGA
MONITOR

PROJECTOR

WAYS TO PREVENT

DATA LOSS
FROM THEFT







Arctic Ocean
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HEAT COOLING POWER

©—@ ®—0

HEAT WATERTANK BATTERY
DRIVEN CHILLER

Wi

VEILLEZ A RESPECTER LES NIVEAUX DE REMPLISSAGE : POSITIONNEMENT DU TREPIED SUR LE PANIER :

7

g \ - /“J - @
. 0B — [
o | /

A LA FIN DE LA CUISSON EN MODE »AUTOCUISEUR— : @ ,,,,,,,,,,,,,,,,
~ e =

—

Vérilez que le trou d'évacuation n'est pas obstrué.

Current applications

O 00

ELECTRICITY HEAT COOLING

VERIFICATION DE LA SOUPAPE DE SECURITE AVANT CHAQUE UTILISATION:

B0 D"

Vérilez que le plstom de la soupape de sécurité soit mobile
appuyez plusieurs fois ce piston avec lindex.

YIELD AT PEAK POWER

EN CAS DE DIFFICULTE POUR OUVRIR OU FERMER LE PRODUIT :

Solarus PowerCollector™

Normal PV panel

PASSEZ LE JOINT SOUS L'EAU ET REMETTEZILE DANS LE COUVERCLE SANS L'ESSUYER.
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V-HUB

design agency
CLIENT / RETAIL FOOD (FRANCE)

0.2,4%%

ART DIRECTION - UX/UI - WEB DESIGN/DEVELOPMENT

/ e-commerce

SHOP WE CARE 906 ABOUT LS CONMECT E&v wrow 0O

FLOEWE.COM

energy

immunity



https://floewe.com/

V-HUB

design agency
CLIENT /| WEALTH MANAGERS (SWISS)

L
S:® HOTTINGER

ART DIRECTION

/ corporate

;S )

HOTTINGER

Your partner
for the future
of your assets



https://www.hottinger-ag.ch/

V-HUB

design agency

CLIENT / SUSTAINABILITY STUDIO (NETHERLANDS)

Limersed

ART DIRECTION - UX/Ul - WEBDESIGN/DEVELOPMENT

/ corporate

NJIMMERSED.NL

D werele] v
razENG e



https://njimmersed.nl/

V-HUB
design agency

CLIENT / RETAIL PRODUCE (CHINA)
\‘l

SuFresh

l.\

ART DIRECTION - UX/Ul - WEBDESIGN/DEVELOPMENT

/ retail



https://www.sufreshproduce.nl/

THOMES

THOMNES

B49000- €

THOMES



https://stellangel-aravis.fr/

V-HUB

design agency

CLIENT / FINANCIAL (NETHERLANDS)

RAAD

ART DIRECTION - UX/Ul - WEBDESIGN/DEVELOPMENT

/ corporate

RAADBARENDRECHT.NL

|| EFFICIENTE BOEKHDUDING EN
ADMINISTRATIE IS VAN
CRUCIAAL BELANG VOOR HET
SUCCES VAN ELK BEDRUF

EN
VERTRQ} JWD

RAAD GRTWIKKELT
VERTROUWEMSRELATIES
OF LANGE TERMLIN DOOR
DE ZANELLIKE BEHOEFTEN

VAN ONZE KLANTEN
OFTIMAAL TE REGRUPEN.
AERIH SPEELT ONS
GEDREVEN MINGE TEAM
EEN CRUCIALE ROLY



https://www.raadbarendrecht.nl/

V-HUB

design agency

CLIENT / SUSTAINABILITY (SOUTH AFRICA)

THE
r rPET
co.

ART DIRECTION - UX/Ul - WEBDESIGN/DEVELOPMENT

/ corporate

THERPETCOMPANY.COM



https://therpetcompany.com/

V-HUB

design agency

CLIENT / TRAVEL AGENCY (SOUTH AFRICA)

JetSet-Go

ART DIRECTION - UX/UIl - WEBDESIGN/DEVELOPMENT
/ agency

JETSET-GO.COM

We, at JetSet-Go Travel,
specialise in customised tours, where we build
tours that satisfy our clients’ specific needs.

HOLIDAYS



https://jetset-go.com/

V-HUB
design agency

CLIENT / RETAIL (NETHERLANDS)

owgjaguarnewenergies

ART DIRECTION - UX/Ul - WEBDESIGN/DEVELOPMENT

/ corporate

AFFORDABLE CLEAN
ENERGY SOLUTION AT
NO UPFRONT COST.



https://jaguarnewenergies.com/

V-HUB

design agency

CLIENT / RETAIL PRODUCE (GLOBAL)

W JAGUAR FRESH

CAREERS SUSTAINABLITY DOWNLOADS OUR TEAM CONTACT 5.

ART DIRECTION - UX/Ul - WEBDESIGN/DEVELOPMENT

/ corporate

JAGUARTHEFRESHCOMPANY.COM

— - ——

JAGUAR

*» FRESH -

EGYPT

Global Grou

PANTERA

in Cairo. Cur sourcing team Is active in all growing

% Hharve T own nursery in Egype, where new. "

| varietios of itrus are developed and tested.

¢ . ' e

. —.
ey )
CARACAL
;i:‘n::‘l!lf SOUTH AFRICA
o i Paa s e it
. oo South Africa. Dur team of sourcing and sales



https://jaguarthefreshcompany.com/

V-HUB

design agency
CLIENT / RETAIL COSMETICS (SOUTH AFRICA)

ENVIRON® @

ART DIRECTION - UX/Ul - WEBDESIGN

/ retail promotional micro-site

ENVIRON"

WE ARE ORIGINAL 1=

Vitamin A Professional Skincare

m bala YOUR SKIN PREPARATION ROUTINE
O & + @ m

ENVIRON €

WE ARE
ORIGINAL

Witamin & Professional Sk

DAILY ESSENTIAL VITAMIN A MOISTURISERS



https://environ-weareoriginal.co.za/

SAWARIFRESH.COM

SUPP

£ % ’ .
& @ @

GINGER GARLIC FREJ® & LOCAL

AT SAWARI, GROWERS ARE
IN GOOD HANDS!

SUSTAINABILITY IS AT THE HEART OF EVERYTHING WE DO.

IFS GLOBAL



https://sawarifresh.com/

V-HUB

design agency

CLIENT / CHAMBER OF COMMERCE NETHERLANDS-TURKIYE

¥ STICHTING KAMER VAN KOOPHANDEL
4‘ NEDERLAND - TURKIJE

ART DIRECTION - UX/Ul - WEBDESIGN/DEVELOPMENT
/ trade

KVKNEDERLANDTURKIJE.NL

Kans

Optimaliseren

Kansen
Optimalis

an Peter



https://kvknederlandturkije.nl/

G

GREEN YCL

-



https://greencycl.org/

V-HUB

design agency
CLIENT / FINANCIAL (NETHERLANDS)

l/ FOREST EFFECT
MANAGEMENT FEM

ART DIRECTION - UX/Ul - WEBDESIGN/DEVELOPMENT

/ corporate

I/ ForestEffect
Management FEM

7 SUSTAIMARLE INVESTMENTS IN ACTION

ForestEffect Management is a leader in
sustainable impact funds. Based in The
Netherlands, we manage funds that /
sustainable agriculture, forestry, an
whatsem o !
ForestEffect energy.
Management can
bring to your table?

ars boild

#
Mt portlolios
jieve helter

lerm restilts


https://www.foresteffectmanagement.com/



http://www.banexgroup.com/

V-HUB
design agency

CLIENT / ART GALLERY (USA)

ARTisan VILLAQE

CONTAGT UB_ BUY TICEETR no
AUSADLE 5, b il mettioaien oot ones i oot
EERES ARTISAN VILLAGE - )

/ corporate Ay Z

ARTISAN VILLAGE

PRATURES

Artwork

AUSAPLE

ARTISAN VILLASE

Building
\Culture in



https://www.artisanvillage.org/

V-HUB

design agency
CLIENT / RETAIL (SOUTH AFRICA)

AFRICAN DAWN estate

ART DIRECTION - UX/UIl - WEBDESIGN/DEVELOPMENT
/ corporate

DAWN estate

ROOIBOS

ENJOY THE REAL TASTE OF AFRICA

HOW WE GIVE
K",

SOCIAL RESPONSIBILITY
T g Fhvs Rocaticn Coenpary siives i edocete and
A Barmrkers o the etate by Rl B potential of
oo ey
Workers o Groerkol Rooibos Tes €xtate haee the

Y oate in courses
ewt of ek abiliey, Thess courven

HOW TO MAKE THE
PERFECT CUP:

%I t _e% v



https://africandawn.com/

V-HUB

design agency

CLIENT / RETAIL (SOUTH AFRICA)

eurolux

Lighting your way

ART DIRECTION - UX/Ul - WEBDESIGN

/ e-commerce

EUROLUX.CO.ZA

UIGHT FITTINGS

%

ELECTRICAL

NEW PRODUCTS

E, PLORE

PICK YOUR PURPOSE



https://www.eurolux.co.za/

V-HUB
design agency

CLIENT / FINANCIAL (GLOBAL)

OXODIAS

ART DIRECTION - UX/Ul - WEBDESIGN/DEVELOPMENT

/ corporate

OUR SELOCATION ANS PATROLLING SERVICES
AR STRUCTUSES ¥ VAROLS PACKASES B0
MODULES THAT CAN BE TAILOR-MADE T EACH

U STLATION

i faciktating e rekc



https://www.oxodias.com/

PURNATUR.NU

WELCOME

Sun-sweet fresh fruit direct

from the farm to retailers all
over Europe.

OUS FARME

Professional farms with a
high level of environmental
and social sustainability.

00 B0 Pt Te (37 4P wide: Taruey.

Brri, Para, Coats Sioa, Soom Alics grd Crine

s Bt Py sisrgent prasscats for loed



https://purnatur.nu/

V-HUB
design agency

CLIENT / TRAINING (GLOBAL)

THE.FRESH.ACADEMY.

ART DIRECTION - UX/Ul - WEBDESIGN/DEVELOPMENT

/ corporate training - microsite

THEFRESHACADEMY.NL

1
b
.
¥
-
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S
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I
Il.l'..'.
P s
\'i a4 s
[| M



https://thefreshacademy.nl/
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All Courses

Key Actor's Roles

A Comarses
W% Resources Library

Free Lessons 0 Free

Key Actors’
Roles

Understand the roles of
each stakeholder in the
UPR process,

All Courses

Upr Info Library

Lessons 0 Free

All €

Upr Resources Library

Lessons O

UPR Resources
Library

Understand the roles of
each stakeholder in the
UPR process.

Upr info Library

Lessons O

Key Actor's Roles

Lessons O

Key Actors’
Roles
Understand the roles of

each stakeholder in the
UPR process.

Upr Info Library




e-learning

introduction,

to develop transformative learning
experiences that upskill and
empower people for the present anc
the future by utilising

electronic resources.







E-LEARNING CONTENT CREATION WHAT

WE

DO

WEBSITE / APP DEVELOPMENT

DIGITAL VISUAL ENHANCEMENT

AUDIO VIDEO PRODUCTION






LEARNING MANAGEMENT SYSTEMS E-LEARN

LMS DEVELOPMENT

SPECIAL
EFFECTIVE APPROACH

WE WORK WITH SUBJECT MATTER e
EXPERTS TO DEVELOP E-LEARNING
CONTENT APPLYING INSTRUCTIONAL
DESIGN PRINCIPLES

ENHANCE YOUR LEARNING

IMPLEMENT (AR/VR)
COURSES EMPOWERED VIA VIDEOS
GAMIFICATION






ANALYSIS

ANALYSIS OF THE ORGANIZATION'S
GOALS, STAFF’'S GOALS AND THE
PROBLEMS THAT NEED TO BE SOLVED

DESIGN

CREATION OF THE COURSE
OR TRAINING STRUCTURE

DEVELOPMENT

PRODUCTION OF ALL ASSETS
NEEDED FOR THE COURSE

IMPLEMENTATION

INSERTION OF ALL COURSE ELEMENTS IN
THE LMS AND COURSE SETTINGS’ SETUP

EVALUATION

COLLECTION OF FEEDBACK AND
MEASUREMENT OF SUCCESS

CONTENT

DESIGN

METHO

DOLOGY



VIRTUAL-HUB DESIGN STUDIO

THE NETHERLANDS / FRANCE / SOUTH AFRICA

IGOR@VIRTUAL-HUB.NET

+33 6 64 62 69 10

VIRTUAL-HUB.NET


https://virtual-hub.net/
https://www.behance.net/igor2707
https://www.linkedin.com/in/igor-moulder-9972717/
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