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BRANDs ,  LOGOs ,  CORPORATE /1



hello,
in short... we’re passionate about 

creating innovative & beautiful solutions 
for our clients, moving a brand from 

being a grey hue to wow! 
and keeping in mind ever changing 

transformations in both print and digital.



V - H U B

design agency

C L I E N T  /  R O L E X  &  E V I A N

D E S C R I P T I O N

A BRAND CREATED WITH AN AWARD

The luxury logo that was created represents the values shared by 
the women’s major and the watchmaker - excellence, generosity, 
continuity and inspiration. The international prize shines a light 
on the commitment of individuals and organisations linked to 
women’s golf, who defend a cause and implement actions that 
improve and reinvent the future. 

/ international award brand



The “envoleé” illustration has been designed as a symbol of The Evian Championship Prize’s ambition:
to give gold celebrities or moral persons’ initiatives enough resources and invitation to emerge and rise in order to make tomorrow better.







T l VA A 

FOR A BETTER TOMORROW

� 
HOLEX 









V - H U B

design agency

C L I E N T  /  W E A L T H  M A N A G E M E N T  ( S W I S S )

D E S C R I P T I O N

FULL VISUAL RE-BRANDING OF THE COMPANY

Design evolution for this 200-year old family business in the wealth management 
sector. A touch of modernity combined with the feel of an established business.

/ brand development
/ corporate material
/ website direction

Your partner
for the future
of your assets











Partner is not just a word for us





Wealth Makers



V - H U B

design agency

C L I E N T  /  A  T O P  L U X U R Y  W I N E  E S T A T E  ( S O U T H  A F R I C A )

D E S C R I P T I O N

ART DIRECTION AND BRAND MANAGEMENT  

Working with the hospitality brand since 2007 to provide art direction, 
align the various departments of the estate to one vision, and develop the brand, 
marketing materials, wine packaging etc.

/ re-brand development
/ corporate material
/ marketing material
/ packaging design

Cape Winelands at its Finest



1970S TRANSITIONAL LOGO CURRENT LOGO

HAND DRAWN LOGO

FOR EXCLUSIVE

WINE LAB





Africa semper aliquid novi
“SOMETHING NEW ALWAYS COMES OUT OF AFRICA”











V - H U B

design agency

C L I E N T  /  S T A R T - U P  I N  S U S T A I N A B L E  R E T A I L  F O O D  ( F R A N C E )

D E S C R I P T I O N

ART DIRECTION AND BRAND MANAGEMENT

Brand development for this up and coming seaweed brand.
A minimalist vibrant direction targetting a younger market
with a passion for all things healthy and natural.

/ brand development
/ packaging design
/ marketing material
/ website design













V - H U B

design agency

C L I E N T  /  I N N O V A T I V E  G L O B A L  N E W - E N E R G Y  C O M P A N Y  ( T H E  N E T H E R L A N D S )

D E S C R I P T I O N

ART & MARKETING DIRECTION FOR THE BRAND

Client came to us to develop the brand and create a visual marketing direction
that will attract their customer attention.

/ brand development
/ corporate material
/ marketing material



We Are Our Technology



S    L A R U S

S    L A R U SS    L A R U S

S    L A R U S











100% RENEWABLE
HOT WATER SOLUTION

Saving the planet – saving you money



V - H U B

design agency

C L I E N T  /  C R E A T I V E  R E T A I L  F O O D  B R A N D  ( T H E  N E T H E R L A N D S )

D E S C R I P T I O N

DEVELOPING A VALUE-ADDED RETAIL BRAND FOR
THE MARKETING OF ONIONS, GARLIC, AND GINGER.

FAIA FOOD’s mission is to create innovative taste concepts in 
which health, vitality, taste, and convenience inspire consumers to 
embark on exciting culinary adventures.

/ brand development
/ marketing material
/ packaging



Mix













V - H U B

design agency

C L I E N T

D E S C R I P T I O N

WEALTH MANAGER COMPANY
An upgrade to the generational brand keeping the 200 year history yet bring it into the current

/brand development
/corporate material
/website direction

V - H U B

design agency

C L I E N T   /  T O P  R O O I B O S  E X P O R T  C O M P A N Y  ( S O U T H  A F R I C A )

D E S C R I P T I O N

ART DIRECTION AND BRAND MANAGEMENT 

A brand must be authentic, and there must be a clear and inspirational story behind it.

Brand development for this top 3 rooibos exporting company to create 
a brand for their overseas markets that talks of their values, like authenticity.

/ brand development
/ corporate material
/ retail packaging
/ marketing material
/ website development

















V - H U B

design agency

C L I E N T  /  G L O B A L  F U R N I T U R E  B R A N D  ( T H E  N E T H E R L A N D S )

D E S C R I P T I O N

MARKETING CAMPAIGN

New campaign produced to bring out the company slogan:
“Feeling at home in your interior!
Furniture that suits your taste and your way of life.
Lets you live the way you want!”

/ creative direction and creation of marketing material







“ We make your
house a home”

“ We make your
house a home”

L A Z Y  P R I V A T E  T I M E











V - H U B

design agencydesign agency

C L I E N T   /  B R A N D  N A M E  ( W O R L D  W I D E )B R A N D  N A M E  ( W O R L D  W I D E )

D E S C R I P T I O N

ART DIRECTION ANART DIRECTION AND BRAND MANAGEMENT D BRAND MANAGEMENT 

A brand must be authentic, and there must be a clear and inspirational story behind it.A brand must be authentic, and there must be a clear and inspirational story behind it.

/ brand development
/ corporate material/ corporate material
/ retail packaging
/ marketing material

















V - H U B

design agency

C L I E N T   /  P R O D U C E  E X P O R T  C O M P A N Y  ( W O R L D  W I D E )

D E S C R I P T I O N

ART DIRECTION AND BRAND MANAGEMENT 

Simplicity, Relevance, Timelessness

/ brand development
/ corporate material
/ retail packaging
/ marketing material



















V - H U B

design agency

C L I E N T   /  E X P O  A N D  M A R K E T I N G  B R A N D

D E S C R I P T I O N

ART DIRECTION AND BRAND MANAGEMENT 

A marketing campaign for a global fruit expo connecting the client with their suppliers.

/ brand development
/ corporate material
/ marketing material



F R E S H  F R U I T  F R O M  C O O L  G R O W E R S

W E  S A Y  Y E S

F U L L  C I R C L E  S E R V I C E

B  F O R  B R A N D I N G

A L W A Y S  C O O L ,  A L W A Y S  F R E S H

T H E  P R O M I S E  A N D  T H E  P R O O F

T H E  L I N E  A R E  O P E N















V - H U B

design agency

C L I E N T   /  T R I L I G O  G R O U P  O F  C O M P A N I E S

D E S C R I P T I O N

ART DIRECTION AND BRAND DEVELOPMENT

lean  strong and bold to fit the logistics industry

/ brand development
/ corporate material

State-of-the-art in Logistics development



Member of PPF Group

Member of PPF Group
Member of PPF Group

Member of PPF Group

Member of PPF Group Member of PPF Group

Member of PPF Group











V - H U B

design agency

C L I E N T   /  C O R P O R A T E  B O O K

D E S C R I P T I O N

ART DIRECTION AND DESIGN

A corporate book design visualising the vision of the company to their clients.

/ book design & layout



















CSR, NGO /2



we embrace diverse
populations with
one goal in mind:

to make a difference



V - H U B

design agency

C L I E N T   /  F R E E D O M  F R U I T  ( T H E  N E T H E R L A N D S  

D E S C R I P T I O N

ART DIRECTION AND BRAND MANAGEMENT 

In response to market demand for a more socially-oriented fruit 
business, we created the Freedom Fruit brand for a fresh produce 
company, Cool Fresh, in The Netherlands.

Cool Fresh brings freedom to those at the bottom of the pyramid – 
freedom from poverty, freedom from social inequality, freedom from freedom from poverty, freedom from social inequality, freedom from 
illiteracy. The brand must be authentic, and there must be a clear and illiteracy. The brand must be authentic, and there must be a clear and illiteracy. The brand must be authentic, and there must be a clear and 
inspirational story behind it.  We created the brand for the client and inspirational story behind it.  We created the brand for the client and inspirational story behind it.  We created the brand for the client and inspirational story behind it.  We created the brand for the client and 
placed it on the export market within weeks.placed it on the export market within weeks.placed it on the export market within weeks.

It was a great success for Cool Fresh, and ultimately was packed by It was a great success for Cool Fresh, and ultimately was packed by It was a great success for Cool Fresh, and ultimately was packed by It was a great success for Cool Fresh, and ultimately was packed by 
emerging growers in 11 countries.emerging growers in 11 countries.emerging growers in 11 countries.

/ brand development/ brand development/ brand development
/ corporate material/ corporate material/ corporate material/ corporate material
/ retail packaging/ retail packaging











V - H U B

design agency

C L I E N T   /  S T A R S  I N  T H E I R  E Y E S  ( T H E  N E T H E R L A N D S )

D E S C R I P T I O N

ART DIRECTION AND BRAND MANAGEMENT 

The brief was simple:
With the eyes of the world on South Africa in 2010 for the duration of the tournament,
we would bring together the Netherlands’ outstanding football culture and those local kids’ passion for the sport.

The project’s initial aim was to train 120 community coaches in 40 villages according to a model
called Football for Development. By 2014, we had trained 924 coaches from 243 villages.
Even now, the legacy lives on…

/ brand development
/ corporate material
/ retail packaging
/ marketing material





















V - H U B

design agency

C L I E N T   /  B A L L S - N - B O O K S  ( S O U T H  A F R I C A )

D E S C R I P T I O N

ART DIRECTION AND BRAND MANAGEMENT 

The Balls-n-Books Foundation connects Dutch organisa-
tions, entrepreneurs and individuals with small-scale 
projects in South Africa. 

They embrace diverse populations with one goal in mind: 
to make a di�erence in the lives of underprivileged people. 
Passionate, transparent and honest, but also just plain 
normal!

/ brand development
/ marketing material













V - H U B

design agency

C L I E N T   /  C O O L  F R E S H  C S R  ( T H E  N E T H E R L A N D S )

D E S C R I P T I O N

ART DIRECTION AND BRAND MANAGEMENT 

Be passionate!

To maintain the success of a brand in the long term is incredibly
di�cult without passion. The passion that Cool Fresh brought
into their CSR projects greatly inspire people and sponsors to
become involved in their drive.

/ brand development
/ corporate material
/ retail packaging
/ marketing material
/ website development

CF
CSR















V - H U B

design agency

C L I E N T   /  W M O  ( G E N E V A )

D E S C R I P T I O N

INFOGRAPHIC

WMO contributions to UNFCCC processes
in print and digital interactive format

/ graphic design







presentation materials  /3



styles to fit your
presentation material,

to communicate the
brand image of your company,

product, services or your project.











EXHIBITIONS, EXPOS, EVENTS /4



to convey a message
or information visually,

combining multi-discipline
of design media.



V - H U B

design agency

C L I E N T   /  W M O  ( G E N E V A )

E X P O  &  E V E N T S

/ infographic
/ banner design
/ digital & print version





V - H U B

design agency

C L I E N T  /  I N N O V A T I V E  G L O B A L  N E W - E N E R G Y  C O M P A N Y  ( T H E  N E T H E R L A N D S )

E X P O  &  E V E N T S

/ brand roll-out in brochure, flyers & leaflets
/ stand, banner & backdrop design
/ marketing material







100% RENEWABLE
HOT WATER SOLUTION

Saving the planet – saving you money



V - H U B

design agency

C L I E N T  /  C R E A T I V E  R E T A I L  F O O D  B R A N D  ( T H E  N E T H E R L A N D S )

E X P O  &  E X H I B I T I O N

/ brand roll-out into leaflets & hand-outs
/ stand design
/ digital & print marketing material









V - H U B

design agency

C L I E N T   /  T O P  R O O I B O S  E X P O R T  C O M P A N Y  ( S O U T H  A F R I C A )

E X P O  &  E X H I B I T I O N

/ brand roll-out into leaflets & hand-outs
/ banner designs
/ digital & print marketing material





V - H U B

design agencydesign agency

C L I E N T   /  B R A N D  N A M E  ( W O R L D  W IB R A N D  N A M E  ( W O R L D  W I D E )

E X P O  &  E V E N T S

/ brand roll-out in brochure, flyers, leaflets & hand-outs/ brand roll-out in brochure, flyers, leaflets & hand-outs
/ stand, banner & backdrop design/ stand, banner & backdrop design
/ digital & print marketing material/ digital & print marketing material









V - H U B

design agency

C L I E N T   /  P R O D U C E  E X P O R T  C O M P A N Y  ( W O R L D  W I D E )

E X P O  &  E V E N T S

/ brand roll-out in brochure, flyers, leaflets & hand-outs
/ stand, banner & backdrop design
/ digital & print marketing material







V - H U B

design agency

C L I E N T   /  E X P O  A N D  M A R K E T I N G  B R A N D

E X P O  &  E V E N T S

/ brand roll-out in brochure, flyers, leaflets & hand-outs
/ stand, banner & backdrop design
/ digital & print marketing material









V - H U B

design agency

C L I E N T   /  T R I L O G I  G R O U P  O F  C O M P A N I E S

E X P O  &  E V E N T S

/ brand roll-out in brochure, flyers, leaflets & hand-outs
/ stand, banner & backdrop design
/ digital & print marketing material

State-of-the-art in Logistics development







V - H U B

design agency

C L I E N T   /  S T A R S  I N  T H E I R  E Y E S  ( T H E  N E T H E R L A N D S )

E X P O  &  E V E N T S

/ brand roll-out in brochure, flyers & leaflets
/ banner & backdrop design
/ digital & print marketing material









illustrations ,  infographics  /5



various 
illustration styles,

for getting your ideas over from
storytelling, infrographics to

step by step and advertising...
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'CHOOSE   CHANGE'$

SWIMMING    UPSTREAM





643

1 2 3

2 31

VEILLEZ À RESPECTER LES NIVEAUX DE REMPLISSAGE :

2 31

MAX22/3

PASSEZ LE JOINT SOUS L’EAU ET REMETTEZ-LE DANS LE COUVERCLE SANS L’ESSUYER.

EN CAS DE DIFFICULTÉ POUR OUVRIR OU FERMER LE PRODUIT :

Vérifiez que le trou d’évacuation n’est pas obstrué.

VÉRIFICATION DE LA SOUPAPE DE FONCTIONNEMENT AVANT CHAQUE UTILISATION :

Vérifiez que le piston de la soupape de sécurité soit mobile
(appuyez plusieurs fois ce piston avec l’index.

VÉRIFICATION DE LA SOUPAPE DE SÉCURITÉ AVANT CHAQUE UTILISATION:

À LA FIN DE LA CUISSON EN MODE «AUTOCUISEUR» :

SE METTRE EN POSITION DÉCOMPRESSION.

POSITIONNEMENT DU TRÉPIED SUR LE PANIER :

WATERTANKHEAT
DRIVEN CHILLER

BATTERY

HEAT POWERCOOLING 

ELECTRICITY 

summer sun

winter sun

Current applications

ELECTRICITY HEAT COOLING 

100%

70%

20%

Solarus PowerCollector™

Sun

YIELD AT PEAK POWER

Normal PV panel

Day





HEAD OFFICE
THE NETHERLANDS

LOGICOOL SOUTH AFRICA

COOL FRESH
NAMIBIA
 Grapes

TALOMBRU FARMS
SOUTH AFRICA
 Grapes
 Apples & Pears
 Stonefruit
 Citrus

FIVESTAR EXPORTERS
SOUTH AFRICA

COOLFRESH PERU
 Grapes
 Citrus
 Mangoes
 Melons

TANEKS TURKEY Grapes, Stonefruit, Citrus

EURO FRESH FRUIT UKRAINE

EGYPT
 Grapes
 Citrus

CHILE
 Apple & Pears
 Stonefruit

MEXICO

MOROCCO ISRAEL

COSTA RICA
 Pineapples
 Mangoes
 Melons

CHINA
 Citrus
 Litchees

FINCA DON PEPE
ARGENTINA
 Grapes
 Apples & Pears
 Stonefruit
 Citrus
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V - H U B

design agency

C L I E N T  /  R E T A I L  F O O D  ( F R A N C E )

ART DIRECTION - UX/UI - WEB DESIGN/DEVELOPMENT
/ e-commerce

F L O E W E . C O M

https://floewe.com/


V - H U B

design agency

C L I E N T  /  W E A L T H  M A N A G E R S  ( S W I S S )

ART DIRECTION
/ corporate

H O T T I N G E R - A G . C H

https://www.hottinger-ag.ch/


V - H U B

design agency

C L I E N T  /  S U S T A I N A B I L I T Y  S T U D I O  ( N E T H E R L A N D S )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ corporate

N J I M M E R S E D . N L

https://njimmersed.nl/


V - H U B

design agency

C L I E N T  /  R E T A I L  P R O D U C E  ( C H I N A )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ retail

S U F R E S H P R O D U C E . N L

https://www.sufreshproduce.nl/


V - H U B

design agency

C L I E N T  /  P R O P E R T Y  A G E N C Y  ( F R A N C E )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ agency

S T E L L A N G E L - A R A V I S . F R

https://stellangel-aravis.fr/


V - H U B

design agency

C L I E N T  /  F I N A N C I A L  ( N E T H E R L A N D S )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ corporate

R A A D B A R E N D R E C H T . N L

https://www.raadbarendrecht.nl/


V - H U B

design agency

C L I E N T  /  S U S T A I N A B I L I T Y  ( S O U T H  A F R I C A )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ corporate

T H E R P E T C O M P A N Y . C O M

https://therpetcompany.com/


V - H U B

design agency

C L I E N T  /  T R A V E L  A G E N C Y  ( S O U T H  A F R I C A )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ agency

J E T S E T - G O . C O M

https://jetset-go.com/


V - H U B

design agency

C L I E N T  /  R E T A I L  ( N E T H E R L A N D S )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ corporate

J A G U A R N E W E N E R G I E S . C O M

https://jaguarnewenergies.com/


V - H U B

design agency

C L I E N T  /  R E T A I L  P R O D U C E  ( G L O B A L )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ corporate

J A G U A R T H E F R E S H C O M P A N Y . C O M

https://jaguarthefreshcompany.com/


V - H U B

design agency

C L I E N T  /  R E T A I L  C O S M E T I C S  ( S O U T H  A F R I C A )

ART DIRECTION - UX/UI - WEBDESIGN
/ retail promotional micro-site

E N V I R O N - W E A R E O R I G I N A L . C O . Z A

https://environ-weareoriginal.co.za/


V - H U B

design agency

C L I E N T  /  R E T A I L  P R O D U C E  ( N E T H E R L A N D S )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ corporate

S A W A R I F R E S H . C O M

https://sawarifresh.com/


V - H U B

design agency

C L I E N T  /  C H A M B E R  O F  C O M M E R C E  N E T H E R L A N D S – T Ü R K I Y E

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ trade

K V K N E D E R L A N D T U R K I J E . N L

https://kvknederlandturkije.nl/


V - H U B

design agency

C L I E N T  /  M E D I C A L  ( N E T H E R L A N D S )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ corporate

G R E E N C Y C L . O R G

https://greencycl.org/


V - H U B

design agency

C L I E N T  /  F I N A N C I A L  ( N E T H E R L A N D S )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ corporate

F O R E S T E F F E C T M A N A G E M E N T . C O M

https://www.foresteffectmanagement.com/


V - H U B

design agency

C L I E N T  /  R E T A I L  P R O D U C E  ( G L O B A L )

UX/UI - WEBDESIGN/DEVELOPMENT
/ corporate

B A N E X G R O U P . C O M

http://www.banexgroup.com/


V - H U B

design agency

C L I E N T  /  A R T  G A L L E R Y  ( U S A )

WEBDESIGN
/ corporate

A R T I S A N V I L L A G E . O R G

https://www.artisanvillage.org/


V - H U B

design agency

C L I E N T  /  R E T A I L  ( S O U T H  A F R I C A )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ corporate

A F R I C A N D A W N . C O M

https://africandawn.com/


V - H U B

design agency

C L I E N T  /  R E T A I L  ( S O U T H  A F R I C A )

ART DIRECTION - UX/UI - WEBDESIGN
/ e-commerce

E U R O L U X . C O . Z A

https://www.eurolux.co.za/


V - H U B

design agency

C L I E N T  /  F I N A N C I A L  ( G L O B A L )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ corporate

O X O D I A S . C O M

https://www.oxodias.com/


V - H U B

design agency

C L I E N T  /  R E T A I L  P R O D U C E  ( G L O B A L )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ corporate

P U R N A T U R . N U

https://purnatur.nu/


V - H U B

design agency

C L I E N T  /  T R A I N I N G  ( G L O B A L )

ART DIRECTION - UX/UI - WEBDESIGN/DEVELOPMENT
/ corporate training - microsite

T H E F R E S H A C A D E M Y . N L

https://thefreshacademy.nl/


V - H U B

design agency

C L I E N T  /  E - H A I L I N G  A P P  ( S O U T H  A F R I C A )

D E S C R I P T I O N

ART DIRECTION - BRAND - UX/UI

Develop the brand and APP look&feel for this e-hailing company.

/ corporate training





E-LEARNING /7





e- l earn in g
int odu tion

to de e o  tran orma e earnin  
e erience  t at ki  and

em o er eo e or t e re ent and 
t e t re  i in
e ectronic re o rce  





E-LEARNING CONTENT CREATION

WEBSITE / APP DEVELOPMENT

DIGITAL VISUAL ENHANCEMENT

AUDIO VIDEO PRODUCTION

W H A T

W E

D O





L E A R N I N G  M A N AG E M E N T  S YS T E M S

LMS DEVELOPMENT

E F F EC T I V E  A P P R OAC H

WE WORK WITH SUBJECT MATTER 
EXPERTS TO DEVELOP E-LEARNING 

CONTENT APPLYING INSTRUCTIONAL 
DESIGN PRINCIPLES

E N H A N C E  YO U R  L E A R N I N G

IMPLEMENT (AR/VR)
COURSES EMPOWERED VIA VIDEOS 

GAMIFICATION

E - L E A R N

I N G

S P E C I A L

T I E S





A N A LYS I S

ANALYSIS OF THE ORGANIZATION'S 
GOALS, STAFF’S GOALS AND THE 

PROBLEMS THAT NEED TO BE SOLVED
D E S I G N

CREATION OF THE COURSE
OR TRAINING  STRUCTURE

D E V E LO PM E N T

PRODUCTION OF ALL ASSETS
NEEDED FOR THE COURSE

I M P L E M E N TAT I O N

INSERTION OF ALL COURSE ELEMENTS IN 
THE LMS AND COURSE SETTINGS’ SETUP

E VA LUAT I O N

COLLECTION OF FEEDBACK AND 
MEASUREMENT OF SUCCESS

C O N T E N T

D E S I G N

M E T H O

D O L O G Y



V irtual -Hub  Des ign  Stud io  

THE NETHERLANDS / FRANCE / SOUTH AFRICA

IGOR@VIRTUAL-HUB.NET

+33 6 64 62 69 10

VIRTUAL-HUB.NET

https://virtual-hub.net/
https://www.behance.net/igor2707
https://www.linkedin.com/in/igor-moulder-9972717/
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